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Our Team
ESG Benchmarking 

Sabrina Matura

Fun Fact:  I  am currently 
looking for jobs in Europe
Major:  Social and 
Sustainable Enterprises
Graduating: August

Fun Fact:  I  plan to apply for 
hospital ity posit ions in Hawaii .  
Major:  Social and Sustainable 
Enterprises
Graduating: August

Jackie Oshaben
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Company Overview

Founded: May 31, 1919

Global Presence: over 6,500 
properties, 119 countries

Through “Travel with Purpose”, 
creating positive environmental and 

social impact across operations, 
supply chain, and communities

Founded: May 20, 1927

Global Presence: over 8,000 
properties, 139 countries 

Committed to sustainability and 
responsible business practices 

through "Serve 360: Doing Good 
in Every Direction" initiative

Founded: April 15, 2003

Global Presence: over 6,000 
properties, nearly 100 countries

Journey to Tomorrow: IHG's 10-year 
responsible business plan focusing on 

environmental sustainability, 
community impact, and DEI
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Curiosity of 
ESG in Hotel 

Industry 

Sufficient Data 
Reporting

Global 
Presence

Well-Known 
Hotel Brands 

Why We 
Chose These 
Companies
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Financial Metrics
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Financial Metrics
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Financial Metrics
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Financial Metrics
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Financial Metrics
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Environmental Metrics
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Environmental Metrics
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Environmental Metrics
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Environmental Metrics
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Environmental Metrics
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Environmental Metrics
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Social Metrics
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Social Metrics
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Social Metrics
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Social Metrics
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Social Metrics
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Intensity Metrics
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Intensity Metrics
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Intensity Metrics
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Intensity Metrics
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Intensity Metrics
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Deeper Dive: 
InterContinental Hotels Group

19 Hotel Brands

6000+ destinations

Launched Sustainabil ity Plan in 2021
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Communities Carbon & 
Energy

Waste

Journey to Tomorrow: 
10 Year Plan

People Water
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Carbon & 
Energy 
Commitments 

46% absolute reduction in carbon dioxide emissions by 2030 

Target 100% new-build hotels to operate at very low/zero carbon 
emissions by 2030

Maximize/optimize the role of renewable energy
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Carbon & 
Energy 
Actions

US Department of Energy’s Better Buildings Low Carbon Pilot 
program

UK Global Headquarters awarded LEED platinum certification 

ECM integration into brand standards

Community solar program that includes RECs

IHG Green Engage system
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Waste 
Commitments

Eliminate single-use items, or move to reusable or recyclable alternatives 
across the guest stay

Minimize food going to waste through a ‘prevent, donate, divert’ plan 

Collaborate to achieve circular solutions for major hotel commodity items

29.



Waste 
Actions

Ant Forest’s tree-planting program on the Alipay app

Global food waste training for all regions and hotels 

Back-of house posters illustrating easy-to implement ways of saving 
food and reducing food waste

Partnership with food waste specialist Winnow

Designing furniture fabric covers made from recycled plastic
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RESTATEMENT DATA IN ESG REPORTS
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Consulting

Combatting an 
increase in 

carbon emissions 
and water use 
due to estate 

growth

Optimizing 
Existing Hotel 

Operations

Mitigating 
Hotel 

Construction 
Impacts

Implementing 
Water 

Reduction 
Initiatives 
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Key Takeaways

• Heavily focused on in-
house reductions

• Only company of the three 
to restate their data

• Need to expand renewable 
energy efforts

• European company and it 
shows

• Heavily focused on social 
initiatives outside the 
company

• Room for improvement in 
environmental practices

• Reports lacked strategic 
action, hints of greenwashing 
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• Low water consumption and 
high renewable energy usage

• High trafficking training 
completion

• Sufficient ESG reporting and 
actions
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